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Program details
Microsoft Excel

20—
J—uSl ubdgwg  syo

20Ul oo o Program Aim
development of participants skills in a ways to enter and edit data using tags, formulas
and cell formatting of the printed work sheet and create graphs, basic functions and

features
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Learning Objectives
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* Introduction to spreadsheets and size so that it contains a number of imaginary cells.

* Open file and set the password for login and other for edit.

* Identify in detail the Excel MENU BAR which has more than one hundred and twenty
order.

* Identify all Excel formats where they give unmatched flexibility at work.
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* Learn how to drawing and inserting pictures, shapes and link them.

* Identification details and examples on all functions and commandsarehelp build
equations and are what enable utilized in Advanced Excel contains more than 200
function.
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* Create macro icons that helps you save time and speed up superbly and programmed
also helps you to easily navigate between screens and has many other uses.

* Create various tables working meticulously and linking all the tables through the
equations.

* Create various statistical charts and which gives a clear picture of any table or report.

* provide the trainer with all the terminology in Excel easily through lectures.

* Create any accounting program, such as income tax and sales tax receivable and
payable and the work of trial balances, budgets and restrictions and post journal etc.

* Create a variety of programs, such as games and mathematical dictionary and (know
your birthday, your age and your horoscope) and phonebook, calendar and any
other drivers think could be done easily after mastering above.

el el R et s =ttt p s e * this session was given to accountants were ordinary, become distinct as well as This

hobbyists become professional.
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@ ARABIC

% 01st March 2012 till 03rd March 2012

@ 3 days

@ From 9:00am. To 5:00pm.
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Program Aim

% Program details
Underwriting Skills

The program aims to qualify and to develop the skills of staff in Insurance
underwriting fundamentals in terms of understanding the underwriting and
underwriter basic roles.

Learning Objectives

* Describe the key aspects of underwriting policy and practice.

Oo0o0

* Define the process of underwriting and its role in the insurance business
* Discuss the use of statistical data in the underwriting process.

* Describe the principles and practices of risk pricing.

* Outline factors influencing underwriting profitability

* Discuss the implication of information technology application in the
underwriting process.

staff in underwriting insurance, & who joined the program
of Introduction to Insurance.

fg®

English
13th March 2016 to 15th March 2016

3 days

QED

9:00 am to 5:00 pm.
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Program details
Introduction to Insurance

20U Wl Wa o Program Aim

© Wil
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1oV et A TS Aalall

Introduction to insurance and to familiarize participants with the concept of
insurance and motivate them to realize the importance of insurance and general
concepts as a springboard to improve performance

20Ul ggino B= o= Learning Objectives
. Es= 0= * risk and insurance
yalidly Jastle O=— O=—
el ai;uj Al * the principles of legal insurance
) ;UQJ’_S” ‘._'tz;g‘. * underwriting risks

ol g ciligSac insurance market components

Olet Ailalis 2 cralatly 3l ] ALl o the need for documentation and insurance in Oman

¥ g byl clgin 3 la iy Cralall pliad 2 oy Lalall '0.% The staff in the insurance sector who have reached three
() () years of experience and less & new staff in the sector.
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= Program details
PRICING NON LIFE INSURANCE

Program Aim

* Will receive an introduction to the concept of non-life insurance with broad

knowledge of the nature and functions of non-life insurance pricing

* Will develop an understanding regarding basic non-life insurance pricing
terminology.

* Will Understand the economic, legal, social and political environment in

which non-life insurance pricing operates.

Learning Objectives

* Meaning of Price and Premium.

* Methods of Determination of Premium.

¢ Risk & Premium

* Functions of Excess, Deductible & Franchise in pricing

* Equation of Value.

Components of Premium.

Problems in Determination of Premium.

Employees working in underwriting both in insurance
Companies & Brokers.

English
16th to 17th March 2016;

2 days

QED

9.00 am to 5.00 pm
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Program details
MOTOR INSURANCE_Beginners

Program Aim

© Wil

20Ul WO o

(LS orals 2 by Lall Ll o2a audad A4S g calaasLasn g crealild Zalall Galidl g Upon completion of this course participants will have comprehensive
o P P particip P
Understanding on insurance and its practices and implementation in vehicle

insurance.

20U Wl cgian Learning Objectives

* Introduction to History of Motor Insurance

OOooo
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el Whé@)b daddac
* Contract Law and Basic principles as applied to Motor insurance
LS T oals Bl a5 il gl

i * Motor Insurance Documentation
Q‘)L_A.u.” u:.n\:' @3\3}'
) . * Application of Insurance Principles to Motor Insurance.
cabled! el raladl Goslis Gaulase

LS el 2 sunall g LISV olie

* Underwriting & Rating Principles

* Motor Claims
bl cililag »
* Motor Department Administration
LR pf] o
7 3 * Motor Reinsurance
el yledlt paalat 3alel o

LS crals ALzl 2 ol rﬂ%

Those who are new to motor insurance

ERRWES P H ] English

YT danl YU Y T daul Y 24th April 2016 to 26th April 2016

‘aL;l Y 3 days

QED
QED

Jelica 01+ Aaliadl Mg Inlis A: e+ Zelid! (o 9:00 am to 5:00 pm.
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= Program details
ADVANCED MOTOR INSURANCE_Advanced

Program Aim
* On completion of this course participants will have Gained a knowledge of the

different types of motor policy available and acquired the full knowledge of the

* principles and practices of motor underwriting.

* Understood the fundamental differences between personal and commercial motor

policies.

¢ Obtaining an understanding of the insurance principles which guide the creation of

conditions, exclusions, etc., found within most types of motor policy

Learning Objectives

* Introduction to the History of Motor Insurance

* Insurance Contract Law and its basic principles as applied to Motor -insurance,

traffic and Legal Systems.

* Documenting Motor Insurance and formulating Unified Motor Insurance Policy

Wording for Oman

* Principles of insurance and their application to Motor Insurance.

* Private motor policies - structure and basis

* Commercial policies outline, including commercial motor, fleet motor trade, motor

cycle, etc.

* Revisions following the introduction of the latest amendments in unified motor
insurance policy

* Underwriting & Rating Principles & Motor Insurance Market,

* Motor Claims , Administration Department & Motor Reinsurance.

Staff working in vehicle insurance departments , who are
enrolled in the vehicle insurance program executed in
the year 2015 or 2016

N
D)

English
O1st May 2016 to 3rd May 2016

3 days

QED

9:00 am to 5:00 pm.
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INSURANCE BROKERS _ Insurance broking

Program Aim

introducing participants with roles and respectabilities of Insurance brokers when it comes
to providing product and insurance services and appointing regulatory issues which can
affects insurance brokers work.

20Ul WO o
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20U Wl cgiao Learning Objectives
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The insurance broking market:

. *The need for insurance brokers
celitl 3 pualan I ALl o ,

7 : *Types of insurance brokers
Onalill 3 punlan plgil e * Services offered by brokers

3 puulacadl (po Baniall ilausdl *Role of insurance broker in meeting client needs

ceShaall il Lo 20l5 2 crealill lunens 59+ * Different types of brokers and agents operating in the insurance market:
5 peulacdl ﬁi}ﬁ . *The law of contract and agency in relation to insurance brokers and their -clients.
o) IS 99 slunes o 3l +

o Cpali) 3 pcelocus Juay Lo < ¥IS gl g 3g2all o
Orealil 3 pusbans clen g ¢

* Duties of an insurance broker as an agent

*Handling and mitigating conflict of interest

* Drafting service level agreements between the broker and the client
*Regulation of the broker

* General regulatory requirement on insurance intermediaries

GealE B e e e e = * CMA regulatory requirements on insurance intermediaries

Oralid) 3 puulass e calid) Bguad daladl dgll st Apapdaiall lllad !l » * Financial issues related to the work of brokers.

Onalill 3 yuslans gl sllaing! d g el [\ ] g Insurance Brokers

4 pdN! sl English

AR PRR I (PR SR PR PR 10th May to 11th May 2016

‘alj Y 2 days

QED
QED

lelive 010+ delidl g Ialis A+ 2eldl oy 9:00 am to 5:00 pm.
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Program details
CLAIMS MANAGEMENT

Program Aim

Participants should be able to demonstrate their knowledge and understanding the
process of handling claims in terms of the legal principles in insurance, evaluating
losses and damages and settling disputes.

© Wil

Learning Objectives

O0o0o0O
T

* Definition of a claim and a loss

* Claims handling and claims adjustment

* Legal & Insurance principles relating to Claims
*The Claims process & documentation

* Types of motor insurance coverage

*Types of damage & loss from motor accidents
* Introduction to motor damage estimation
*The inspection process & damage evaluation
* Calculation of Claims costs

* Methods of damage & loss settlement

[ Newly staff in insuran nd employees in claims
) ewly sta surance a ploy:
'.‘ department .
Arabic

17th May 2016 to 19th May 2016

3 days

QED

9:00 am to 5:00 pm.
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Program Aim

This interactive unit uses role plays and case studies to strengthen the customer
service skills used by all customer-facing personnel, particularly when dealing with
challenging situations.

% Program details
COMPLAINTS AND CUSTOMER SERVICE

Learning Objectives

O0o0o0
T

*The value and impact of excellent customer service,

* The various opportunities to display excellent  customer service,

Communication,
* listening and questioning skills,
* communication skills

*Handling complaints,

* Services after sale and adding value.

* Methods for preventing code of conduct disputes,

Employess in in complaines and Customer services

Arabic
2nd August 2016 to 4th August 2016

3 days

QED

9:00 am to 5:00 pm.
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Program details
TALENT MANAGEMENT

20U Wl Wa o Program Aim

Familiarizing participants with scientific and practical indicators for discovering
talents and informing them different types and categories and how to identity

hidden talent

© Wil

el 53Ty dolasl le @ge Mol g canl skl CBLAKY Aulaally Aualall el 55l oS 5Lad] oy pas
. Lgale (3 a3l 2o S g ALal<!

20Ul ggian Q= == Learning Objectives
0= 0= Talent Management between science and application:
:Gudailly @ladl o caalgll 3,11 =" O=—

* Basic talent factors.
e gl (3L AulaYl Jalgall e

. Lglieng Coalstl 3,05 ALalSall cililaallo

sl asdl e il copuntl 350505 coalgll 3 51s] JalSS Gl o

* Integrated talent management processes to the foundations of the integration
of talent management, training, building on the Competencies.

Qa9 Qa®
S 1Y gyl 2 cnlalall 'a‘ "‘ Workers in the second administrative level .

Ay yall aalll Arabic

Yol a1 VY I Y VT Lubai V0 15th August 2016 to 17th August 2016

‘;L;l Y 3 days
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QED

(PPN P 9 (I { P P USSP N | IO 9:00 am to 5:00 pm.




20—

20Ul WO o

Ja! (e Ralizet] Alaii¥l g cilagad | Esgomyy U Julomtdl 2 Aaliset] 5Ll ¢ Ly grals ! Jslig
Al 3Ll 2 sae L

20U Wl ggiao
el 2 Bkl bl 750
2935 Jadl allad oot Gl ealiaYl sganll sl s
OLEY! + Mse (o Aaltical | ALl g cyalall dasid S ise
3 5l (ygpally Aazell 5ud g Azl l dalud¥) Gluin g 7 5de
Aol 3Ly (09 ALl g Alellg gl el Ulat oo
5ee ¥l i te alaiiaaly ¢ UiV puomicly 3ood s S 23 83150 e o

il g (Bl b MY il oL S5 il Fieta 28000 ittt
(B IR s ]

A=t fxLL.;».‘l 2 cplelall il als ! Caugin a®
4 julm¥l Al
Yol et I Y VT ugST Y

‘.Lél 0

QED

leliws 0+ oLl 3y Lnlias &:+ + ALl e

O=—
O=—
O=
O=—

Program Aim

The program deals with the construction of various skills in financial analysis and

% Program details
INSURANCE ACCOUNTING

Learning Objectives

* Explain the basics of Accounting in the insurance.

([
T

* Basic column for the account under the dual-input system setup

s the registration and insurance premium receipts from credit clients
* explain the calculation of premiums collected and uncollected distressed debt.
* registration of claims paid and outstanding and incurred but not recorded
amounts
* Prepare an initial pilot balancing determine and correct the errors using the

entrance columns

* preparing the financial statements, including statements of comprehensive

income (profit and loss) and financial status data account (budget).

:.% The program targets employees in accounting
() departments categories

English
2nd October 2016 to 6th October

5 days

QED

9:00 am to 5:00 pm.




Program Aim

The program aims to define the candidates health insurance and increase
knowledge of health insurance Participants, pricing on health insurance, regulatory
and legal aspects of health insurance.
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* Health insurance products
* health insurance
* health insurance and pricing data retention.

* legislative and legal aspects of health insuranc

x - 0e® A dedicated program for workers in the health insurance
e §5 . . 5 () prog
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Program details
INTRODUCTION TO INSURANCE

20U Wl Wa o Program Aim

Introduction to insurance and to familiarize participants with the concept of
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insurance and motivate them to realize the importance of insurance and general
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concepts as a springboard to improve performance.
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* risk and insurance.
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* the principles of legal insurance.

* underwriting risks.
)anié” c_'\IS‘ .
insurance market components.
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the need for documentation and insurance in Oman.
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Program Aim

Providing participants with selling and marketing skills .
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Learning Objectives

* The Marketing Mix: Product, Price, Place (distribution), Promotion, People.
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» Company products and the need for launching unique products.

* Options for developing products and its advantages.

* Building an Insurance Plan.

Celdl dlas 2Ly * Core negotiation models.
il * Consultative (empowering) Negotiation skills.
- @a® @a®
@ladl aluals nlalall 'a‘ "‘ Employees in Sales departments .
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Program details
INSURANCE FRAUD

20U Wl Wa o Program Aim

Providing candidates with a proper understanding of fraud, its different types,
indicators and the array of tools available to counter fraud in different lines of
business.
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20U Wl ¢ giao Learning Objectives

* Identify the different types of insurance fraud.
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% TRAINING PLAN

INSURANCE SECTOR
201 6

M:s. Office Excel 2007 - Basic Arabic 3 days 1-Mar-16 3-Mar-16
2 Underwriting Skills English 3 days 13- Mar -16 15-Mar-16
3  Pricing for Non-Life Insurance English 2 days 16-Mar-16 17-Mar-16
4 Introduction to Insurance 1 Arabic 3 days 20-Mar-16 22-Mar-16
5  Motor Insurance English 3 days 24-Apr-16 26-pr-16
6  Advanced Motor Insurance English 3 days 1-May-16 3-May-16
7  Insurance Brokers (Insurance Broking) English 2 days 10-May-16 11-May-16
8  Claims Management Arabic 3 days 17-May-16 19-May-16
9  Complaints and Customer Service Arabic 3 days 2-Aug-16 4-Aug-16
10 Talent Management Arabic 3 days 15-Aug-16 17-Aug-16
11 Insurance Accounting English 5 days 2-Oct-16 6-Oct-16
12 Health Insurance English 3 days 17-Oct-16 19-Oct-16
13 Introduction to Insurance 2 English 3 days 6-Nov-16 8-Nov-16
14 Fraud Management English 2 days 15-Nov-16 16-Nov-16
15  Successful Selling & Marketing ( Insurance) English 3 days 4-Dec-16 6-Dec-16




Insurance Business
Training Committee

Assumes training, qualification
and enabling the Omani
cadres working for the
insurance sector to develop
their skills, improve their
functional performance

to enable them to assume
leading roles in their
organizations and to attract
fresh graduates to the sector.

Objects of the Training
Committee

* Preparation and

execution of training plans
complementary to the training
plans executed by insurers.

* Promoting the skills and
qualification of national
cadres working in the sector.

* Enabling the national
cadres working in the sector.

Targeted categories in
the training plans

National cadres at various
administrative levels as

the number of employees

in the insurance sector
according to the database is
1888 employees. National
employees represent 69% of

the total employees at 1298.

Training Results in

2015

Outcome of the training plan executed in 2013

I * The training committee has executed 15 training programmes in 2015.
* 400 employees were trained at various administrative levels.

* Training programmed aimed at promoting technical skills in addition to
administrative and leadership skills.

* Certain programmes were executed outside the Governorate of Muscat for the
employees of the branches of insurers.

* For the sake of quality of the training the contracts were concluded with

accredited training institutes in the Sultanate and abroad.
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Together for Insurance

CMA is keen to achieve its regularity and supervisory role over the
insurance sector by creating sound regulatory and supervisory
environment in line with international practices and standards. Beside
focusing on creating sound business environment through regulation
and supervision, it focuses on developing the human resources by
attracting the talents to the sector as upgrading the sector can only be
achieved through qualifies and well trained national cadres. To this
end CMA constituted a training committee for the insurance sector to
complement the efforts of insurers in the development promotion of
human resources in the sector.
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" Ahmed Al Ma'amari

Director General of Insurance Supervision

The Capital Market Authority highly heeds attention the training of
the national cadres to achieve its vision for promoting and upgrading
the capabilities of the employees of insurance companies to create

national competencies able to take leading professional and
management roles equipped with the skills and expertise required

to promote this vital sector. Hence, CMA endeavored to link its
training plans and programmes with training and qualification.
Thus, CMA has organized various training programmes for certain
aspects of the insurance business in a deliberate plan.

We commend the cooperation of insurance companies and their
interaction with the CMA’s training plan to identify the training

needs of the insurance sector to support the enabling policy of the
national cadres to upgrade the level of performance of the sector

which is one of the pillars of the economic development.

We present to you this report which includes the detailed training
programmes for the year 2016 hoping these efforts would be
yielding and contribute to attaining the desired objects.




Abdullah Salim Al Salmi

Executive President

It gives me pleasure to introduce to you this report whichcontains the
training plan set up by the Capital MarketAuthority for the employees of
the insurance sector workingfor insurers, brokers and reinsurers for the year
2016.The management of CMA attaches great importance toupgrading the
skills and capabilities of the employees toenhance their competence and
efficiency to maximize thebenefit from the Omani human resources to enable
themto lead the insurance sector in Oman at all managerial,professional
and leadership levels.

We hope insurancecompanies would adopt practical plans to
enhanceOmanization in the senior positions.We, in the CMA, aspire the
employees of the insurancecompanies will join the trainingprogrammes to
attainprofessional certifications , we also urge the educationalinstitutions to
introduce training programmes in various

insurance areas.

Finally, 1 would like to emphasize that the insurance sectorin Oman is
progressing thanks to updated legislation andregulations, continues care of
human factor to createappropriate environment for attracting, employment
andqualification of the increasing numbers of graduates asdevelopment of
human resources is strategic parameter andnational objective as human
investment is the key mover ofthe development process.
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¢ Statement of the Executive President

{i% Statement of Director General of Insurance Supervision
% Tamkeen

% Insurance Training Committee

Obijects of the Training -Committee

i# Outcome of the training plan executed in 2015

Training Committee plan in 2016 .
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TRAINING PLAN
INSURANCE SECTOR

2l 2016
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Together for Insurance

Training Committee for Insurance sector workers WWW.cma g ov.om

Directorate General of Insurance Supervision




